
GREAT
DESIGN
STARTS
WITH
DRIVE.



Drive is an award-winning 
creative design studio, 
dedicated to building 
brands with big ideas.

WWW.DRIVECREATIVESTUDIO.CO.UK

Working with adventurous and 
driven clients of all sizes and 
industries, what unites us is a 
passion for the success of their 
businesses – with energy, great 
ideas and flawless execution. 

Our attention to quality runs from 
our planning and ideas through 
to usability  and testing, while our 
perfect blend of services – from 
branding to print, web and digital, 
campaigns and motion graphics – 
brings a 360º view to a brand.

We believe creativity 
is the key to solving 
commercial, social 
and organisational 
challenges.

http://WWW.DRIVECREATIVESTUDIO.CO.UK


Bespoke
creative 
WITH
IMPACT

BRAND
Strategy and identity – aligning image 
and perception to drive value.

CREATIVE
Cohesive, compelling and insightful 
ideas for print, campaigns and concepts.

DIGITAL / WEB
User-focussed websites, apps, 
ads and online presence.

SOCIAL
Captivating audiences through 
engaging interaction.

MOTION
Telling your story and bringing brands to life 
through animation and motion graphics.

At Drive, clever and strategic ideas 
meet an enviable in-house skill set 
– we’re geared from the ground 
up to craft effective creative 
communication, thinking 
about the bigger picture while 
working to the finest detail.

https://www.drivecreativestudio.co.uk/portfolio/
https://www.drivecreativestudio.co.uk/skill/social-media/
https://www.drivecreativestudio.co.uk/skill/brand/
https://www.drivecreativestudio.co.uk/skill/motion/
https://www.drivecreativestudio.co.uk/portfolio/


Understanding.
Priding ourselves on a deeper 
understanding of a client’s business, 
our attention to detail runs through our 
planning, creative concepts, usability 
and testing to consistently surpass 
client expectations.

Quality.
Passionate about great design and 
creative marketing communications, 
we uncover the best way to reach 
audiences and meet objectives – 
from branding and digital campaigns 
through to animation and social apps.

Capability.
Top-notch execution aside, ideas are our 
lifeblood. Drive is a multi-disciplinary creative 
agency, offering the perfect blend of services, 
skill, experience and talent, enabling us to bring 
a 360º view to your brand.

Drive Difference



This keeps us fresh, ready to craft 
the most effective solution to the 
most demanding brief. We thrive 
on getting to the essence of our 
clients’ requirements, unafraid 
to challenge perceptions of what 
these are, applying an authentic 
design intelligence to best 
achieve their goals. 

Agile & versatile.
We pride ourselves 
on not having a
house style.





Drive undertook a brand strategy, market 

research and competitor analysis exercise to 

understand, define and re-position Argentex 

within its niche marketplace.

This allowed us to deliver a highly strategic 

and considered brand refresh, including new 

design guides and stylised photography. High-

end stationery, a brochure website and other 

collateral were also produced. Read more.

New look for a 
London-based 
foreign exchange 
specialist.

BRAND ID | WEBSITE | PRINT

ARG E NTE X

https://www.drivecreativestudio.co.uk/project/argentex-brand-development-and-print/




Kitsons first approached Drive to re-design its 

website, enhance the site’s user experience 

and simplify its content management system by 

moving it to WordPress. 

We quickly identified one of the firm’s strengths to 

be its personal, straight-talking approach to law – 

as a result, we developed a clean, contemporary 

site that placed their people at the heart of all 

content and user interaction. Read more.

Contemporary 
website for a 
leading South 
West law firm.

K ITSO N S SO L IC ITO RS

WEBSITE DESIGN & BUILD  
BRAND STRATEGY | PRINT

https://www.drivecreativestudio.co.uk/project/kitsons-solicitors-website/




Drive worked with Atco to produce some special 

advertising that paid homage to this quality 

brand’s long heritage.

Drawing upon Atco’s advertising from the mid-20th 

century, we produced authentic-looking, vintage-

illustrated adverts with a modern twist. We then 

applied this beautiful, tongue-in-cheek imagery 

across an extensive range of printed product 

brochures and marketing materials. Read more.

Vintage illustration 
campaigns for a 
renowned British 
manufacturer.

ATCO

CAMPAIGNS | ILLUSTRATION 
ADVERTISING | PRINT

https://www.drivecreativestudio.co.uk/project/atco-lawnmowers-vintage-style-print-collateral/






Drive has had the privilege to work with the 

RAMM on a number of creative campaigns. 

We conceived a dual marketing approach to 

promote the RAMM’s South West Collections 

Explorer product, involving a microsite, short 

animated video and promotional print collateral. 

We also created promotional materials for 

the museum’s exciting 150th anniversary 

celebrations – from large-scale over-street 

banners, down to colourful stickers. Read more.

Supporting a 
historic institution
of Exeter.

ROYAL  ALB E RT  M E M O R IAL  M US E U M

WEBSITE | CAMPAIGNS
PRINT | DIGITAL

https://www.drivecreativestudio.co.uk/project/ramm-south-west-collections-explorer-campaign/






Adventurer, marine biologist and television 

broadcaster Monty Halls required a brand refresh 

and collateral to establish his extended personal 

brand offering.

Drive worked closely with Monty to evolve his brand 

strategy and identity to embrace a more corporate 

audience. This culminated in a fully responsive 

website as well as an emotive, personal video that 

conveyed his personality and approach. Read more.

Impactful brand 
& website for 
a renowned 
broadcaster. 

M O NT Y  HALLS

BRAND ID | WEBSITE | VIDEO

https://www.drivecreativestudio.co.uk/project/monty-halls-brand-website/




Drive worked with Liberty Trails to redefine its 

brand, website design and collateral, ensuring 

its suitability for the company’s discerning 

customer base. 

To ensure harmony between brand and 

business strategies, we evolved all aspects of 

the existing identity, from logo and typefaces 

to the introduction of an elegant, cinematic 

photographic style. Read more.

Branding a 
luxury horseback 
hospitality 
experience.

L I B E RT Y  TR A I LS

BRAND DEVELOPMENT  
WEBSITE | PRINT | SOCIAL 

https://www.drivecreativestudio.co.uk/project/liberty-trails-brand-website/




To better inform and educate the public on 

complex subjects, the Met Office commissioned 

Drive to create a series of engaging animated 

explainer videos.

For use across digital platforms and social 

channels, Drive delivered the storyboarding, 

illustration, animation and voice-acting in-house 

for each animation – picking up a major design 

award along the way. Read more.

Engaging 
animations for 
the UK’s national 
weather service. 

M E T  O FF IC E

ANIMATION | MOTION GRAPHICS

https://www.drivecreativestudio.co.uk/project/met-office-animations/




Drive has worked with twool since the 

company’s conception. During this time, its 

product offering has flourished, requiring an 

e-commerce website, packaging, point of sale 

and other marketing materials.

Through nifty cardboard mechanics, we 

designed innovative packaging for the ‘Prop it ‘n’ 

Crop it’ product range and others to meet their 

fully recyclable, sustainable goals. Read more.

Sustainable 
packaging for 
an ethical wool 
manufacturer.

T WOO L

PACKAGING | WEBSITE   
PRINT | POINT OF SALE

https://www.drivecreativestudio.co.uk/project/twool-packaging/




Together We Can Turn Tides is a book 

published as a manifesto for change – to save 

the planet’s oceans, and ultimately ourselves. 

Drive produced graphic illustrations to 

represent its chapters, as well as posters 

covering themes such as pollution, marine 

habitat destruction, and mammal eradication. 

We also produced a short animated video to 

explain the core themes. Read more.

Emotive ocean 
manifesto brought 
to life through 
animation.

O RCA SCU BA

ILLUSTRATION | ANIMATION

https://www.drivecreativestudio.co.uk/project/ocean-manifesto-animation/




Bite-Back is a UK-based charity dedicated to shark 

and marine conservation, with a mission to ban 

the importation and sale of shark fin in Britain.

Drive helped Bite-Back to evaluate its web 

presence, user journey and donation model to 

clarify its goals, messaging and rally cry. The 

revitalised brand identity was then applied to an 

all-new e-commerce website. Read more.

Placing a charity 
at the forefront 
of marine 
conservation.

B ITE - BAC K :  S HAR K &  MAR I N E  C HAR IT Y

BRAND DEVELOPMENT | WEBSITE 
STRATEGY & DESIGN | E-SHOP

https://www.drivecreativestudio.co.uk/project/bite-back-shark-and-marine-conservation-web-design-and-brand-refresh/




Drive’s brief was to design and develop 

an impactful, professional website for 

this fledgling production company that 

would showcase Seadog’s fast-growing 

portfolio. 

Along with strong new messaging, 

we refined the relationship between 

imagery and type to target broadcasting 

commissioners and commercial brand 

managers. Read more.

Website & brand 
development for a
top-tier production
company.

S E ADOG PRO D UCT IO N S

BRAND DEVELOPMENT 
WEBSITE

https://www.drivecreativestudio.co.uk/project/seadog-productions-website-design/




Drive created the fresh-looking brand identity 

and applications for Goodness at Greens, an 

exciting new hospital dining experience. 

After creating the name, logo and core 

visual brand identity, we then implemented 

this across every touchpoint – signage, 

menu boards, point-of-sale, creative wall art, 

accessories and exterior advertisements – for 

a warm and rustic finish. Read more.

Brand & assets for 
a new, wholesome 
hospital restaurant.

GOO D N ESS AT  G R E E N S

NAMING | BRANDING | SIGNAGE 
PRINTED MATERIALS AND DECOR

https://www.drivecreativestudio.co.uk/project/goodness-at-greens-branding/




34.

Drive has enjoyed a long relationship with Pennywell 

Farm, from creating and managing its website and 

bespoke online booking system to applying its 

bright, playful identity and heart-warming imagery to 

a variety of digital and print advertising assets.

We have recently given their main tourism brochure 

a subtle refresh, pushing the design forward without 

losing its unique, family-friendly feel. Read more.

Colourful website 
& advertising for 
an award-winning 
Devon attraction. 

PE N NY WE LL  FAR M

WEBSITE | ADVERTISING
PRINT | DIGITAL

https://www.drivecreativestudio.co.uk/project/pennywell-farm-web-print-design/




Orbital Media, one of the UK’s most innovative digital 

marketing agencies, wanted an updated identity that 

was fun, fresh, colourful and larger than life.

This was a refresh of an identity that Drive’s team created 

previously – it now needed to evolve, while honouring 

its colours and non-nonsense approach. Drive worked 

closely with Orbital Media to develop the brand identity, 

form a brand ‘toolbox’ of assets, and create a suite of 

printed collateral and digital designs. It’s impossible to 

miss the big, chunky typography, and the eye-popping 

colour palette is put to work in some vivid gradients 

across all brand touch-points.

The images, icons and messaging perfectly capture 

Orbital’s playful character and background in bold and 

shareable social media campaigns. See more.

Reviving a brand 
and grabbing 
attention with 
virbrancy.

O R B ITAL  M E D IA

BRANDING  |  PRINT
WEB CONCEPT

https://www.drivecreativestudio.co.uk/project/orbital-media-brand-identity-2/




As Plymouth’s oldest brewery, Summerskills has 

a provenance as distinctive as its award-winning 

brews. Drive was asked to redesign the labels for 

its bottle-conditioned ‘real ales’, which are made 

from ingredients sourced as locally as possible.

The striking new packaging style is simple and 

contemporary – not looking out of place alongside 

modern microbreweries and craft beers but 

retaining the traditional and unique qualities of  

the established brewery. Read more.

Vibrant new 
packaging for 
Plymouth’s  
oldest brewery

SU M M E RS K I LLS

PACKAGING | PRINT |  
BRAND DEVELOPMENT

https://www.drivecreativestudio.co.uk/project/summerskills-brewery-packaging-design/




The Exeter Live Better initiative celebrates the 

quality of life of those who live, work, study and visit 

the city, while its sister initiative, Liveable Exeter, 

embodies plans to meet 21st century living needs 

through the development of eight sites.

Drive was asked to design websites for both, 

showcasing this beautiful city’s considerable 

lifestyle and wellbeing benefits, as well as 

development plans. The resulting websites are 

clean, simple and bold to ensure accessibility  

and inclusiveness across all demographics, while 

the vibrant, contemporary palette reflects this  

city’s brilliant vision.

Sister websites 
to showcase city 
council initiatives.

E XE TE R C IT Y  COU N C I L

WEBSITE DESIGN



E XE TE R C IT Y  COU N C I L



 service agent

Keeping complex 
search UI clean 
and simple.

B U PA

Working within existing BUPA brand guidelines, Drive was asked to 

design an easy to use interface for this complex search facilty. The 

challenge came in presenting complex data in a user friendly and 

accessible manor whilst ensuring the essential information was in 

the right place at the right time. Drive worked with BUPA to support 

the exstensive expansion of this project over a 6 year period. 

BUPA’s Consultant and facilities finder is complex, sophisticted web-

based data look up facilty. The tool can be used by the general 

public to find specialist BUPA consultants but has a deeper level of 

data and functionality when looged in as a BUPA service agent or 

BUPA supplier.

WEBSITE DESIGN



Drive was enlisted to create a vibrant identity and website 

for this innovative financial offering that combined a 

digital currency token with an online social eco-system.

We created a new thee-pointed symbol to represent the 

three intertwined USPs that form the broader TruView 

business model. This sat at the heart of the new identity, 

which was then applied across the whole TruView suite 

and supported by a wider toolkit of custom graphic 

devices, diagrams, graphs and icons.

We developed a bespoke website to explain the concept 

behind the network and token currency, which also 

acted as the launch platform – a PDF e-book whitepaper 

accompanied it, providing a deeper level of information.

Visit.

A new crypto-
currency and 
platform in 
need of a voice

TRUV I E W

WEBSITE | PRINT 
BRAND DEVELOPMENT

https://www.drivecreativestudio.co.uk/project/truview-brand-identity-and-website/




Having worked with the Met Office for many 

years, Drive was approached by their neighbours, 

the Flood Forecasting Centre, for a brand 

revitalisation to celebrate their 10th anniversary. 

Working with their in-house marketing team, 

we refined and consolidated their purpose, 

messaging and use of imagery to form a new 

logo and visual identity that better aligns with 

what the organisation is today. The bold, technical 

type and layout style is inspired by data, graphs, 

charts and aerial photography used by the FFC, 

while the limited colour palette (reflecting levels 

of water depth) and graded photography create 

a recognisable, cohesive and trusted brand style 

that the FFC team can be proud to stand behind.

A worthy re-brand 
for an internal 
organisation.

FLOO D FO R ECAST I N G C E NTR E

BRAND | PRINT | DIGITAL





Unified communications experts ITEC required 

a way to quickly explain the many streamlining 

benefits of the Mitel phone system to IT 

professionals and telecoms installers.

The solution was a short and engaging animation 

that presents how the system can lessen workload, 

increase flexibility and connectivity, whilst reducing 

costs. It follows IT Director Tom as he installs and 

directs his communications seamlessly through 

the Mitel system.

Storyboarding, art style, illustration, animation and 

sound design were completed in-house. Watch.

Simplifying a 
multi-tiered 
communications
service.

I TEC  /  M ITE L

ILLUSTRATION | ANIMATION

https://www.drivecreativestudio.co.uk/project/itec-mitel-explainer-animation/


Scaled is a revolutionary employment platform for hiring 

casual staff, which is quicker, cheaper and easier than 

using an agency – cutting out the ‘middle-man’, meaning 

better savings for the hirer and higher wages for 

the worker.

To convey this new employment proposition and concept, 

Scaled required an identity and series of explainer videos 

that focused on the human side of what could otherwise 

appear as a transactional process. To bring warmth and 

personality to the brand, Drive created a simple inviting 

logotype, characters and an illustrative style to explain the 

benefits of Scaled from the employer’s and employee’s 

perspective. The characters appeared in five explainer 

animations and infographics across launch marketing 

material to continue the story in emailers, online banners, 

web takeovers, and more. Watch the videos.

Animation and 
branding for a 
brave new hiring 
concept.

SCALE D

BRAND DEVELOPMENT  
INFOGRAPHICS | ANIMATIONS

https://www.drivecreativestudio.co.uk/project/scaled-illustration-animation-branding/




Good Growth is a digital marketing agency that uses 

consumer-focused analysis and data-driven testing to 

produce measurable results for some of the world’s 

most successful brands.

Having already enjoyed a partnership with Good Growth 

– refreshing their internal communications and updating 

their own identity – Drive was well-positioned to completely 

redesign and build the company’s new website.

We focused on putting Good Growth’s unique ability and 

services at the forefront of this visually impactful, bold site. 

Customer successes, testimonials and technical detail 

provide specific insight into the company’s processes, 

while remaining immediately accessible through a clear 

and concise design approach. Visit site.

Blending digital 
data and science  
with a customer-
centric focus.

GOO D G ROW TH

WEBSITE | CAMPAIGNS
PRINT | DIGITAL

https://goodgrowth.co.uk
https://www.drivecreativestudio.co.uk/project/ramm-south-west-collections-explorer-campaign/


Growing through recommendation 
and having won the attention of 
companies worldwide, Drive’s 
projects span all industries and 
are as varied as our clients. 

Whether that’s an eco start-up 
in Dubai, a Bond Street finance 
company, a tech company 
launching a new cryptocurrency, 
or a sheep farmer on Dartmoor 
producing products in high street 
stores, we build long-lasting, 
genuine relationships with all  
our clients.

A word from
our clients.

 “I think the new site looks stunning. 
It’s the best thing that’s happened 
to the shark conservation charity 
arena in the last five years.

It’s smart, it’s bold, it’s unapologetic and it 
takes Bite-Back forward with clarity, style and 
credibility. I’m grateful to you for accepting 
the challenge, exceeding the brief, adding 
creativity and function (in bucket loads), and 
doing it all with enthusiasm, professionalism 
and attention to detail.

Graham Buckingham (Founder)
BITE-BACK: SHARK & MARINE CONSERVATION

“



Integrity & 
honesty are 
core to Drive’s 
creative ethos.

Our beautiful and impactful 
work has won prestigious 
design awards and been 
featured in world-leading 
publications – and we have 
a broad portfolio packed 
full of creative examples 
to prove it. Our clients’ 
success is our success.

NOTABLE RECOGNITION



Some 
happy 
clients. 



SAY  H E LLO
G O  O N . . .

CONTACT
PHONE: 01392 691900
EMAIL: hello@drivecreativestudio.co.uk
URL: www.drivecreativestudio.co.uk
TWITTER: @drivestudio
FACEBOOK:  fb.com/drivecreativestudio

mailto:freya%40drivecreativestudio.co.uk?subject=
mailto:hello%40drivecreativestudio.co.uk%20?subject=
http://www.drivecreativestudio.co.uk
https://twitter.com/drivestudio
http://fb.com/drivecreativestudio

