
GREAT
DESIGN
STARTS
WITH
DRIVE.



Drive is an award-winning 
creative design studio, 
dedicated to building 
brands with big ideas.

WWW.DRIVECREATIVESTUDIO.CO.UK

Working with adventurous and 
driven clients of all sizes and 
industries, what unites us is a 
passion for the success of their 
businesses – with energy, great 
ideas and flawless execution. 

Our attention to quality runs from 
our planning and ideas through 
to usability  and testing, while our 
perfect blend of services – from 
branding to print, web and digital, 
campaigns and motion graphics – 
brings a 360º view to a brand.

We believe creativity 
is the key to solving 
commercial, social 
and organisational 
challenges.

https://www.drivecreativestudio.co.uk/project/ocean-manifesto-animation/


Bespoke
creative 
WITH
IMPACT

BRAND
Strategy and identity – aligning image 
and perception to drive value.

CREATIVE
Cohesive, compelling and insightful 
ideas for print, campaigns and concepts.

DIGITAL / WEB
User-focussed websites, apps, 
ads and online presence.

SOCIAL
Captivating audiences through 
engaging interaction.

MOTION
Telling your story and bringing brands to life 
through animation and motion graphics.

At Drive, clever and strategic ideas 
meet an enviable in-house skill set 
– we’re geared from the ground 
up to craft effective creative 
communication, thinking 
about the bigger picture while 
working to the finest detail.

https://www.drivecreativestudio.co.uk/project/liberty-trails-brand-website/
https://www.drivecreativestudio.co.uk/project/goodness-at-greens-branding/
https://www.drivecreativestudio.co.uk/project/bite-back-shark-and-marine-conservation-web-design-and-brand-refresh/
https://www.drivecreativestudio.co.uk/project/seadog-productions-website-design/
https://www.drivecreativestudio.co.uk/project/liberty-trails-brand-website/


Understanding.
Priding ourselves on a deeper 
understanding of a client’s business, 
our attention to detail runs through our 
planning, creative concepts, usability 
and testing to consistently surpass 
client expectations.

Quality.
Passionate about great design and 
creative marketing communications, 
we uncover the best way to reach 
audiences and meet objectives – 
from branding and digital campaigns 
through to animation and social apps.

Capability.
Top-notch execution aside, ideas are our 
lifeblood. Drive is a multi-disciplinary creative 
agency, offering the perfect blend of services, 
skill, experience and talent, enabling us to bring 
a 360º view to your brand.

Drive Difference



This keeps us fresh, ready to craft 
the most effective solution to the 
most demanding brief. We thrive 
on getting to the essence of our 
clients’ requirements, unafraid 
to challenge perceptions of what 
these are, applying an authentic 
design intelligence to best 
achieve their goals. 

Agile & versatile.
We pride ourselves 
on not having a
house style.





Drive undertook a brand strategy, market 

research and competitor analysis exercise to 

understand, define and re-position Argentex 

within its niche marketplace.

This allowed us to deliver a highly strategic 

and considered brand refresh, including new 

design guides and stylised photography. High-

end stationery, a brochure website and other 

collateral were also produced. Read more.

New look for a 
London-based 
foreign exchange 
specialist.

BRAND ID | WEBSITE | PRINT

ARG E NTE X

https://www.drivecreativestudio.co.uk/project/argentex-brand-development-and-print/




Kitson Boyce was formed in a merger of two top-tier South 

West-based solicitors, bringing together the expertise and 

exceptional service of Kitsons and Boyce Hatton. A new identity 

was needed to represent the combined offering as a single 

entity, while retaining important attributes from each.

Drive was commissioned to work with the Kitson Boyce 

team to establish strategic brand positioning, identifying 

points of strength and difference, as well as forming new 

brand values, mission, vision and purpose as a narrative that 

could be used for both internal and external communications. 

After consolidating and drawing insights from market research, 

workshops and staff questionnaires, we visualised our strategic 

outcomes into a new modern brand identity.

This was applied across various corporate materials, guides, 

stationery, social channels and a company introduction. In 

addition, it was incorporated into a refreshed website that 

maintained the underlying structure of the previous Kitsons 

website, also designed and built by Drive. Read more

Rebrand and
design for a
South West
law firm merger.

K ITSO N BOYC E

BRAND STRATEGY | IDENTITY | 
WEB DESIGN & BUILD | PRINT

https://www.drivecreativestudio.co.uk/project/kitson-boyce-branding-and-website/












Drive worked with Atco to produce some special 

advertising that paid homage to this quality 

brand’s long heritage.

Drawing upon Atco’s advertising from the mid-20th 

century, we produced authentic-looking, vintage-

illustrated adverts with a modern twist. We then 

applied this beautiful, tongue-in-cheek imagery 

across an extensive range of printed product 

brochures and marketing materials. Read more.

Vintage illustration 
campaigns for a 
renowned British 
manufacturer.

ATCO

CAMPAIGNS | ILLUSTRATION 
ADVERTISING | PRINT

https://www.drivecreativestudio.co.uk/project/atco-lawnmowers-vintage-style-print-collateral/






A NATU R AL LOVE OF STRI PE S

AN OBSESSION WITH STRIPES SINCE 1921

 WWW.ATCO.CO.UK
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1 ATCO LAWNMOWERS

STIGA Limited has a policy of continuous improvement 

and reserves the right to change models and specifications 

without prior notification E&OE. Ver.1 – December 2021

STIGA Ltd. 
Unit 8 Bluewater Estate, Bell Close 
Plympton, Plymouth, PL7 4JH

Tel: 01752 231500 
Fax: 01752 231645

WWW.ATCO.CO.UK

For over 100 years ATCO has been providing the ‘Finest Cut of All’ 
for the lawns of Great Britain and has earned an enviable reputation 
for outstanding quality and performance. ATCO lawnmowers can 
be found from royal palaces to village greens, cricket pitches to 
tennis courts, stately homes to your own beautiful lawn.

Throughout our history we have remained at the forefront of research, 
development, technology, and innovation, staying true to our values and 
ensuring we deliver our iconic signature stripes, today and for years to come.



Drive has had the privilege to work with the 

RAMM on a number of creative campaigns. 

We conceived a dual marketing approach to 

promote the RAMM’s South West Collections 

Explorer product, involving a microsite, short 

animated video and promotional print collateral. 

We also created promotional materials for 

the museum’s exciting 150th anniversary 

celebrations – from large-scale over-street 

banners, down to colourful stickers. 

 

More recently Drive produced the ‘Support 

RAMM’ branding, materials and donation 

boxes as well as designing the branding and 

promotion for their historic Exeter LEGO® 

exhibition. Read more.

Supporting a 
historic institution
of Exeter.

ROYAL  ALB E RT  M E M O R IAL  M US E U M

WEBSITE | CAMPAIGNS
PRINT | DIGITAL

https://www.drivecreativestudio.co.uk/project/ramm-south-west-collections-explorer-campaign/








https://www.youtube.com/watch?v=NcXR52wh05Q




Growing through recommendation 
and having won the attention of 
companies worldwide, Drive’s 
projects span all industries and 
are as varied as our clients. 

Whether that’s an eco start-up 
in Dubai, a Bond Street finance 
company, a tech company 
launching a new cryptocurrency, 
or a sheep farmer on Dartmoor 
producing products in high street 
stores, we build long-lasting, 
genuine relationships with all  
our clients.

A word from
our clients.

 “ Working with Drive Creative Studio has 
been a really positive experience. The 
hardworking team are all really invested 
in making sure you as the client are not 
only getting a great service, but great 
deliverables that will work really hard  
for your organisation.

From their pitch, including a plethora of creative 
campaign ideas, to the finished products – throughout 
the process DCS have been there with creative, 
workable solutions despite the breadth and diversity 
of the brief. A great company who I hope I get to work 
with again in the future.

Claire Bailey (Development Officer) 
ROYAL ALBERT MEMORIAL MUSEUM 
& ART GALLERY

“



Orbital Media, one of the UK’s most innovative digital 

marketing agencies, wanted an updated identity that 

was fun, fresh, colourful and larger than life.

This was a refresh of an identity that Drive’s team created 

previously – it now needed to evolve, while honouring 

its colours and non-nonsense approach. Drive worked 

closely with Orbital Media to develop the brand identity, 

form a brand ‘toolbox’ of assets, and create a suite of 

printed collateral and digital designs. It’s impossible to 

miss the big, chunky typography, and the eye-popping 

colour palette is put to work in some vivid gradients 

across all brand touch-points.

The images, icons and messaging perfectly capture 

Orbital’s playful character and background in bold and 

shareable social media campaigns. See more.

Reviving a brand 
and grabbing 
attention with 
virbrancy.

O R B ITAL  M E D IA

BRANDING  |  PRINT
WEB CONCEPT

https://www.drivecreativestudio.co.uk/project/orbital-media-brand-identity-2/




As Plymouth’s oldest brewery, Summerskills has 

a provenance as distinctive as its award-winning 

brews. Drive was asked to redesign the labels for 

its bottle-conditioned ‘real ales’, which are made 

from ingredients sourced as locally as possible.

The striking new packaging style is simple and 

contemporary – not looking out of place alongside 

modern microbreweries and craft beers but 

retaining the traditional and unique qualities of  

the established brewery. Read more.

Vibrant new 
packaging for 
Plymouth’s  
oldest brewery

SU M M E RS K I LLS

PACKAGING | PRINT |  
BRAND DEVELOPMENT

https://www.drivecreativestudio.co.uk/project/summerskills-brewery-packaging-design/




Adventurer, marine biologist and television 

broadcaster Monty Halls required a brand refresh 

and collateral to establish his extended personal 

brand offering.

Drive worked closely with Monty to evolve his brand 

strategy and identity to embrace a more corporate 

audience. This culminated in a fully responsive 

website as well as an emotive, personal video that 

conveyed his personality and approach. Read more.

Impactful brand 
& website for 
a renowned 
broadcaster. 

M O NT Y  HALLS

BRAND ID | WEBSITE | VIDEO

https://www.drivecreativestudio.co.uk/project/monty-halls-brand-website/








Founded in 1967, the Devon Philharmonic Orchestra 

(formally know as Exeter Music Group) is the South West’s 

largest and finest ensemble, showcasing regional talent 

and inspiring audiences with its music.

Drive was commissioned to develop a new, energetic 

identity to reposition and reinvigorate the group as the 

region’s primary performing orchestra, attracting a new 

generation of musicians and listeners.

A bold new mark – inspired by the curved tiers of the 

orchestra stage – leads the new identity and sub-

branding. Used in a variety of colours and treatments, 

the mark also represents the orchestra’s powerful rippling 

sound waves. The new brand ethos and identity was 

applied throughout print, advertising and digital media 

and is both vibrant and accessible, yet, combined with 

photography, it remains professional and sophisticated.

A confident new 
identity scheme 
for an emerging 
audience.

D E VO N PH I LHAR M O N IC  O RC H ESTR A

BRAND ID | PRINT | DIGITAL MEDIA 
ADVERTISING | WEB CONCEPT





Drive worked with Liberty Trails to redefine its 

brand, website design and collateral, ensuring 

its suitability for the company’s discerning 

customer base. 

To ensure harmony between brand and 

business strategies, we evolved all aspects of 

the existing identity, from logo and typefaces 

to the introduction of an elegant, cinematic 

photographic style. Read more.

Branding a 
luxury horseback 
hospitality 
experience.

L I B E RT Y  TR A I LS

BRAND DEVELOPMENT  
WEBSITE | PRINT | SOCIAL 

https://www.drivecreativestudio.co.uk/project/liberty-trails-brand-website/




To better inform and educate the public on 

complex subjects, the Met Office commissioned 

Drive to create a series of engaging animated 

explainer videos.

For use across digital platforms and social 

channels, Drive delivered the storyboarding, 

illustration, animation and voice-acting in-house 

for each animation – picking up a major design 

award along the way. Read more.

Engaging 
animations for 
the UK’s national 
weather service. 

M E T  O FF IC E

ANIMATION | MOTION GRAPHICS

https://www.drivecreativestudio.co.uk/project/met-office-animations/




Drive has worked with twool since the 

company’s conception. During this time, its 

product offering has flourished, requiring an 

e-commerce website, packaging, point of sale 

and other marketing materials.

Through nifty cardboard mechanics, we 

designed innovative packaging for the ‘Prop it 

‘n’ Crop it’ product range, organic tree ties, dog 

leads and others to meet their fully recyclable, 

sustainable goals. Read more.

Sustainable 
packaging for 
an ethical wool 
manufacturer.

T WOO L

PACKAGING | WEBSITE   
PRINT | POINT OF SALE

https://www.drivecreativestudio.co.uk/project/twool-packaging/




Together We Can Turn Tides is a book 

published as a manifesto for change – to save 

the planet’s oceans, and ultimately ourselves. 

Drive produced graphic illustrations to 

represent its chapters, as well as posters 

covering themes such as pollution, marine 

habitat destruction, and mammal eradication. 

We also produced a short animated video to 

explain the core themes. Read more.

Emotive ocean 
manifesto brought 
to life through 
animation.

O RCA SCU BA

ILLUSTRATION | ANIMATION

https://www.drivecreativestudio.co.uk/project/ocean-manifesto-animation/




Bite-Back is a UK-based charity dedicated to shark 

and marine conservation, with a mission to ban 

the importation and sale of shark fin in Britain.

Drive helped Bite-Back to evaluate its web 

presence, user journey and donation model to 

clarify its goals, messaging and rally cry. The 

revitalised brand identity was then applied to an 

all-new e-commerce website. Read more.

Placing a charity 
at the forefront 
of marine 
conservation.

B ITE - BAC K :  S HAR K &  MAR I N E  C HAR IT Y

BRAND DEVELOPMENT | WEBSITE 
STRATEGY & DESIGN | E-SHOP

https://www.drivecreativestudio.co.uk/project/bite-back-shark-and-marine-conservation-web-design-and-brand-refresh/




Growing through recommendation 
and having won the attention of 
companies worldwide, Drive’s 
projects span all industries and 
are as varied as our clients.

A word from
our clients.

 “I think the new site looks stunning. 
It’s the best thing that’s happened 
to the shark conservation charity 
arena in the last five years.

It’s smart, it’s bold, it’s unapologetic and it 
takes Bite-Back forward with clarity, style and 
credibility. I’m grateful to you for accepting 
the challenge, exceeding the brief, adding 
creativity and function (in bucket loads), and 
doing it all with enthusiasm, professionalism 
and attention to detail.

Graham Buckingham (Founder)
BITE-BACK: SHARK & MARINE CONSERVATION

“



Drive’s brief was to design and develop 

an impactful, professional website for 

this fledgling production company that 

would showcase Seadog’s fast-growing 

portfolio. 

Along with strong new messaging, 

we refined the relationship between 

imagery and type to target broadcasting 

commissioners and commercial brand 

managers. Read more.

Website & brand 
development for a
top-tier production
company.

S E ADOG PRO D UCT IO N S

BRAND DEVELOPMENT 
WEBSITE

https://www.drivecreativestudio.co.uk/project/seadog-productions-website-design/




Drive created the fresh-looking brand identity 

and applications for Goodness at Greens, an 

exciting new hospital dining experience. 

After creating the name, logo and core 

visual brand identity, we then implemented 

this across every touchpoint – signage, 

menu boards, point-of-sale, creative wall art, 

accessories and exterior advertisements – for 

a warm and rustic finish. Read more.

Brand & assets for 
a new, wholesome 
hospital restaurant.

GOO D N ESS AT  G R E E N S

NAMING | BRANDING | SIGNAGE 
PRINTED MATERIALS AND DECOR

https://www.drivecreativestudio.co.uk/project/goodness-at-greens-branding/




51.

Drive has enjoyed a long relationship with Pennywell 

Farm, from creating and managing its website and 

bespoke online booking system to applying its 

bright, playful identity and heart-warming imagery to 

a variety of digital and print advertising assets.

We have recently given their main tourism brochure 

a subtle refresh, pushing the design forward without 

losing its unique, family-friendly feel. Read more.

Colourful website 
& advertising for 
an award-winning 
Devon attraction. 

PE N NY WE LL  FAR M

WEBSITE | ADVERTISING
PRINT | DIGITAL

https://www.drivecreativestudio.co.uk/project/pennywell-farm-web-print-design/




The Exeter Live Better initiative celebrates the 

quality of life of those who live, work, study and visit 

the city, while its sister initiative, Liveable Exeter, 

embodies plans to meet 21st century living needs 

through the development of eight sites. Lastly, 

Exeter Leisure showcases the facilities of the city’s 

seven leisure centres, including its new flagship 

Passivhaus project, St Sidwell’s Point.

Drive was commissioned to devise and design 

websites for all three sub-brands, showcasing this 

beautiful city’s considerable lifestyle and wellbeing 

benefits, state-of-the-art leisure facilities and future 

development plans. The resulting websites are 

clean, simple and bold to ensure accessibility and 

inclusiveness across all demographics, while the 

vibrant, contemporary palettes used reflect the 

city’s brilliant vision.

Showcasing the
city of Exeter, its 
leisure facilities
and future vision.

E XE TE R C IT Y  COU N C I L











Drive has produced a number of biographical films 

for the South West Heritage Trust, each exploring 

the life and works of remarkable local artists. The 

short films are created from archive photos and 

high resolution scans of artwork to accompany 

exhibitions of their work held at the Museum of 

Somerset.

Each video creatively depicts and builds the 

artwork, providing an experience of travelling into 

the imagery, while its tone and style is derived 

from the life and work of each artist with the 

utmost care and sensitivity. Visual, audio and script 

guidance from Drive has helped to shape the 

films into the perfect complement to the exhibition 

experience. Meanwhile, social media excerpts 

were used to promote the exhibitions across 

relevant social channels.

Engaging video 
celebrations 
of artists for a 
museum space. 

SOUTH WEST  H E R ITAG E TRUST

D O R I S  HAT T

ALE X AN D E R H O LLW EG

SAM U E L  CO LE R I D G E

B R IAN R I C E

TR I STR AM H I LL I E R

MART I N  B ROW N

https://www.youtube.com/watch?v=aOPC4voe-Qc
https://www.youtube.com/watch?v=TH9UEVnPwbg
https://www.youtube.com/watch?v=89mPp7nIn7o
https://www.youtube.com/watch?v=2Fkeq0WAopU




 service agent

Keeping complex 
search UI clean 
and simple.

B U PA

Working within existing BUPA brand guidelines, Drive was asked to 

design an easy to use interface for this complex search facilty. The 

challenge came in presenting complex data in a user friendly and 

accessible manor whilst ensuring the essential information was in 

the right place at the right time. Drive worked with BUPA to support 

the exstensive expansion of this project over a 6 year period. 

BUPA’s Consultant and facilities finder is complex, sophisticted web-

based data look up facilty. The tool can be used by the general 

public to find specialist BUPA consultants but has a deeper level of 

data and functionality when looged in as a BUPA service agent or 

BUPA supplier.

WEBSITE DESIGN



Drive was enlisted to create a vibrant identity and website 

for this innovative financial offering that combined a digital 

currency token with an online social eco-system.

We created a new thee-pointed symbol to represent the 

three intertwined USPs that form the broader TruView 

business model. This sat at the heart of the new identity, 

which was then applied across the whole TruView suite 

and supported by a wider toolkit of custom graphic 

devices, diagrams, graphs and icons.

We developed a bespoke website to explain the concept 

behind the network and token currency, which also 

acted as the launch platform – a PDF e-book whitepaper 

accompanied it, providing a deeper level of information.

Visit.

A new crypto-
currency and 
platform in 
need of a voice

TRUV I E W

WEBSITE | PRINT 
BRAND DEVELOPMENT

https://www.drivecreativestudio.co.uk/project/truview-brand-identity-and-website/




Having worked with the Met Office for many 

years, Drive was approached by their neighbours, 

the Flood Forecasting Centre, for a brand 

revitalisation to celebrate their 10th anniversary. 

Working with their in-house marketing team, 

we refined and consolidated their purpose, 

messaging and use of imagery to form a new 

logo and visual identity that better aligns with 

what the organisation is today. The bold, technical 

type and layout style is inspired by data, graphs, 

charts and aerial photography used by the FFC, 

while the limited colour palette (reflecting levels 

of water depth) and graded photography create 

a recognisable, cohesive and trusted brand style 

that the FFC team can be proud to stand behind.

A worthy re-brand 
for an internal 
organisation.

FLOO D FO R ECAST I N G C E NTR E

BRAND | PRINT | DIGITAL





Unified communications experts ITEC required 

a way to quickly explain the many streamlining 

benefits of the Mitel phone system to IT 

professionals and telecoms installers.

The solution was a short and engaging animation 

that presents how the system can lessen workload, 

increase flexibility and connectivity, whilst reducing 

costs. It follows IT Director Tom as he installs and 

directs his communications seamlessly through 

the Mitel system.

Storyboarding, art style, illustration, animation and 

sound design were completed in-house. Watch.

Simplifying a 
multi-tiered 
communications
service.

I TEC  /  M ITE L

ILLUSTRATION | ANIMATION

https://www.drivecreativestudio.co.uk/project/itec-mitel-explainer-animation/


Scaled is a revolutionary employment platform for hiring 

casual staff, which is quicker, cheaper and easier than 

using an agency – cutting out the ‘middle-man’, meaning 

better savings for the hirer and higher wages for 

the worker.

To convey this new employment proposition and concept, 

Scaled required an identity and series of explainer videos 

that focused on the human side of what could otherwise 

appear as a transactional process. To bring warmth and 

personality to the brand, Drive created a simple inviting 

logotype, characters and an illustrative style to explain the 

benefits of Scaled from the employer’s and employee’s 

perspective. The characters appeared in five explainer 

animations and infographics across launch marketing 

material to continue the story in emailers, online banners, 

web takeovers, and more. Watch the videos.

Animation and 
branding for a 
brave new hiring 
concept.

SCALE D

BRAND DEVELOPMENT  
INFOGRAPHICS | ANIMATIONS

https://www.drivecreativestudio.co.uk/project/scaled-illustration-animation-branding/




The South West Academic Health Science Network is one 

of 15 AHSNs across the country that connect organisations 

and drive innovative improvements in health and care. Drive 

has been working with the South West AHSN for many years, 

producing all manner of communications materials.

Recently, to coincide with a renewed vision, Drive was asked 

to formally consolidate and refresh the South West AHSN’s 

brand. Working with the organisation’s communications 

team, the project involved brand audits of message, image 

and offering, and the formulation of a new vision and brand 

identity scheme including logo and sub-branding assets.

This culminated in a restyled Annual Review, marketing 

materials both on- and offline, and a tool-kit of assets 

and illustrations. Drive also developed a vibrant new ‘AA’ 

accessibility standard website, demonstrating organisational 

capabilities, activities and outcomes. Visit.

A new look & 
online portal for 
a health-science
network.

SOUTH WEST  AH S N

WEBSITE | PRINT 
BRAND DEVELOPMENT

WATCH
BRAND 

ANIMATION

VISIT 
WEBSITE

https://www.drivecreativestudio.co.uk/project/south-west-ahsn-branding-and-website/
https://www.drivecreativestudio.co.uk/project/10-million-more-years-sw-ahsn-animation/
https://swahsn.com/




Recently renamed from the South West Academic Health 

Science Network, Health Innovation South West connects 

organisations and drives innovative improvements in health 

and care across the region. Drive has been working with 

HI SW for many years as a retained client, developing 

its brand and producing all manner of communications 

materials – brand, web, print and motion.

To coincide with a renewed vision, Drive was asked to 

consolidate and refresh the organisation’s identity. Working 

alongside the internal comms team, the project involved 

strategic involvement of brand positioning, audits of 

message, image and offering, and the formulation of a 

new vision and brand identity scheme, including logo 

and sub-branding, illustration and visuals.

This culminated in restyled Annual Reviews, marketing 

materials (both on- and offline) and a tool-kit of assets and 

illustrations – and has evolved in animation and video. 

Alongside subsequent microsites, Drive created the main 

website, a vibrant new AA accessibility standard portal 

that demonstrates organisational capabilities, activities 

and outcomes.

A new look, an 
online portal and 
much more for a 
health innovation
network.

H E ALTH I N N OVAT IO N SOUTH WEST 

WATCH
BRAND 

ANIMATION

VISIT 
WEBSITE

https://www.drivecreativestudio.co.uk/project/10-million-more-years-sw-ahsn-animation/
https://healthinnovationsouthwest.com/










BRAND ANIMATION 
Produced as part of the organisational vision for spreading innovation in health and care.

PRECEPT VIDEO
Part of a campaign to promote the PReCPT (Preventing Cerebral Palsy in Pre-Term Labour) 
programme across South West England, Drive undertook all pre-production and planning, scripting, 
art direction and animation work to create a hybrid video of live action and animation.

APPEAL VIDEO SERIES
APPEAL is a training programme to support midwives teaching pelvic floor muscle exercises 
to pregnant people. Created in conjunction with Exeter University, Drive produced a series of 
training videos for various audiences.

Telling stories 
with video.

£

£

https://www.youtube.com/watch?v=9PhJCjPcwCU
https://www.youtube.com/watch?v=MddUkKSxt7k
https://www.youtube.com/watch?v=FLHcjrpFggQ


Rod and Ben’s produce an award-winning range 

of organic soups, dips, stews and sauces. They 

are renowned for their no-nonsense, honest tasty 

recipes. Their products are available for catering 

and retail. 

During the pandemic Rod and Ben’s needed 

to rethink their retail offering. We adapted and 

redesigned the packaging for three best-selling 

soups into a handy Heat n’ Eat option – a single 

‘on-the-go’ healthy meal. 

 

A protective card sleeve was branded and 

designed to protect the consumer from the heat 

of the soup and encourage the take-away option. 

Fresh packaging  
for on-the-go  
organic soups.

RO D AN D B E N ’ S

PACKAGING



BRAND DEVELOPMENT   
WEBSITE | PRINT 

Sharps Pixley is a London-based gold and 

precious metal brokerage that caters to retail and 

private clients. In need of a brand identity refresh, 

an updated suite of brochure and print elements, 

and a re-positioned website, Sharps Pixley 

approached Drive to homogenise the online, 

offline and marketing outputs for their discerning 

HNWI audience.

The result was a refined and evolved brand 

identity, which was then consistently applied 

across various materials – a new high-end 

brochure, a sophisticated stationery suite,  

national advertising campaigns, as well as  

a redesigned website.

Brand refresh for  
a London-based  
gold and precious 
metal brokerage.

S HAR PS P IXLE Y







Drive was asked to design a brand identity 

and website for MyGolfGains – an innovative 

personalised online golf coaching programme, 

created by YouTube golf pioneers Mark Crossfield 

and Coach Lockey. 

 

The bold icon and typography were inspired  

by innovation and technology, angles and 

the precision of the programme. Meanwhile,  

a stripped-back, mono black-and-white  

palette against a bright neon green highlight 

adds a strong contemporary sports direction..

Unique online 
personalised 
golf coaching 
programme.

BRAND | DIGITAL

MY GO LF  G A I N S





Good Growth is a digital marketing agency that uses 

consumer-focused analysis and data-driven testing to 

produce measurable results for some of the world’s 

most successful brands.

Having already enjoyed a partnership with Good Growth 

– refreshing their internal communications and updating 

their own identity – Drive was well-positioned to completely 

redesign and build the company’s new website.

We focused on putting Good Growth’s unique ability and 

services at the forefront of this visually impactful, bold site. 

Customer successes, testimonials and technical detail 

provide specific insight into the company’s processes, 

while remaining immediately accessible through a clear 

and concise design approach. Visit site.

Blending digital 
data and science  
with a customer-
centric focus.

GOO D G ROW TH

WEBSITE | CAMPAIGNS
PRINT | DIGITAL

https://goodgrowth.co.uk
https://www.drivecreativestudio.co.uk/project/ramm-south-west-collections-explorer-campaign/


CAMPAIGN | ADVERTISING | PRINT

Drive worked with Exeter’s Royal Albert Memorial 

Museum (RAMM) to create a campaign that 

generated greater awareness of its award-winning 

shop for the rush up to Christmas and beyond. 

Internal and external campaign materials were 

created, as well as interior way-finding elements 

and exterior display advertising across the city. 

The campaign uses a contemporary digital 

collage aesthetic, combining a variety of items 

on sale at the shop to convey the eclectic range 

on offer. While it features specific items that 

represent product groupings, the style retains 

an overall cohesiveness that’s not confused with 

other museum exhibitions on display – a key 

concern in the brief. 

Advertising 
campaign for an 
award-winning 
museum shop.

ROYAL  ALB E RT  M E M O R IAL  M US E U M







All-new branding 
and website for 
high-end financial 
planners.

WI LL IAM H IG H BOU R N E

BRAND | PRINT | DIGITAL

William Highbourne Wealth Management 

is an established financial planning and 

wealth management company, focussed on 

implementing the best investment solutions for  

its affluent clients. Drive was asked to develop 

a new brand reflecting the company’s values – 

along with a fresh, brochure-style website to  

act as a shop window.

To communicate the firm’s straight-talking, 

trustworthy and experienced approach to its 

discerning audience, a refined identity was 

developed, with clear, modern typography and 

a sophisticated palette. The branding was then 

applied across a portfolio of brochures and 

corporate stationery products, followed by  

the new website.









A word from
our clients.

 “When we approached Drive we 
wanted a logo for advertising our 
business. Through Drive’s process 
they didn’t just give us a logo, 
they gave us a brand.

Five years on from our first conversation, there is no doubt that 
creating the William Highbourne brand and re-enforcing it with 
digital marketing and high quality traditional client material has 
led to us attracting the right new clients, new employees and 
even encouraged a merger.

Our brand has given our business character and defines who 
we are before we even get a chance to tell people that we are 
serious about what we do.

Pieter Burger (Principal & Chartered Wealth Manager)
WILLIAM HIGHBOURNE

“



CareFlow is a mobile, cloud-based, interoperable electronic 

patient record (EPR) platform. It provides clinicians with 

intuitive digital workflows, decision support and care 

planning capabilities, extending out beyond the confines of 

the hospital to integrate with the wider care community.

Having worked with JAC and WellSky (previous iterations 

of the software) on their marketing, Drive were enlisted 

to expand the brand scheme of CareFlow and produce 

compelling, yet reserved, design deliverables. 

As the CareFlow logo was already established, Drive 

took inspiration from its elements, as well as the digital 

system’s interface, reporting and monitoring diagrams 

and information design, to form a cohesive design 

language and icon suite. This was creatively applied  

across brochures, corporate stationery, exhibition 

stands, and more. 

A branding & 
graphic system 
for medicine 
management.

CAR E FLOW

BRAND | PRINT | INFOGRAPHICS  
EXHIBITION



CareFlowMM.com

Brand identity 
Guidelines 
V1.0
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 Alternative logo

Minimum size

11mm 7mm

Our identity 
Logos

There are two versions of  
the logo. Select the one  
which best suits the format.  

Please use the supplied artwork  
files. (These can be obtained via the 
contact at the back of this guide.)

The logo should always  
be reproduced consistently. 

MINIMUM SIZE 
These logos must not be  
reproduced any smaller than: 
Master logo – 7mm height  
Alternative logo – 11mm height

.

Master logo

5© 2021  All Rights Reserved.
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White

The primary colours are 
Turquoise, Sapphire and 
Graphite. Haze and Lime 
are secondary colours 
which can be used for 
contrast and highlight.

The reproduction values are  
shown on the following page.

Colour 
Palette

Sapphire

Haze

Black

Turquoise

Lime

Cloud

Graphite

6© 2021  All Rights Reserved.

Brand identity 
Guidelines

CareFlowMM.com

Colour 
References

 SWATCH NAME C  M Y K R G B HEX PANTONE®

 

Sapphire 100 31 00 00 00 119 200 #0077C8 3005C

 

Turquoise 84 00 18 00 00 174 199 #00AEC7 3125C

 

Graphite 30 22 17 57 117 120 123 #75787B Cool Grey 9C

 Haze 73 66 00 02 97 94 155 #615E9B 7669C

 

Lime 28 00 100 00 196 214 00 #C4D600 382C

 Cloud 04 02 04 08 217 217 214 #D9D9D6 Cool Grey 1C

 Black 00 00 00 100 00 00 00 #000000 Process Black C

 

White 00 00 00 00 255 255 255  #FFFFFF –

Ensure consistency in use of  
colour across all touchpoints. 
Always use the specified values. 

Tints can be used where 
appropriate.

7© 2021  All Rights Reserved.

Brand identity 
Guidelines

CareFlowMM.com

Colour  
Gradients

Turquoise Sapphire Haze

Sapphire Turquoise Turquoise 
70%

Lime Turquoise Sapphire Haze

TurquoiseSapphire Lime

A set of gradients  
are available for use  
as backgrounds and  
image overlays. 

As a guide the blends  
are shown opposite.

 
 
 

Typeface 
Primary  

FSElliot —

PATIENT CENTRIC CARE
We see the potential for care when exceptional providers and elegant 
technology come together for a common purpose. We work tirelessly,  
alongside our customers, to bring this vision to life. 

Together, we can deliver excellence in medicines management.

“ We see the potential  
for care when exceptional 
providers and elegant  
technology come together  
for a common purpose.”

REGULAR

BOLD CAPS

BOLD

REGULAR

ITALIC

8CareFlowMM.com

Brand identity 
Guidelines

FS Elliot is our primary 
typeface – used for 
headlines, body text,  
sub-headings and  
captions. It’s modern,  
clear and distinctive.

Available to buy here: 
https://www.fontsmith.com/ 
fonts/fs-elliot

10© 2021  All Rights Reserved.
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Alternative background colour options

Icon 
Style & variation  
 

A set of icons has been  
created for use in initial 
brand communications. 

Please follow this style when  
creating new icons and expanding 
the library. 
 
There are three colourways  
available: 

1. white / graphite  / gradient 
2. sapphire / white / gradient  
3. white / gradient  
 
 

11© 2021  All Rights Reserved.
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CareFlowMM.com

A suite of graphic devices, 
shapes, gradients and 
arrows is available. 
 
They add texture and 
interest to the visuals  
and represent the 
organisation and  
our way of working.

See the back of this document  
for application examples. 

Visual language 
Graphics

12© 2021  All Rights Reserved.
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Application — Powerpoint slide (use of icons)

13© 2021  All Rights Reserved.
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Application — Powerpoint 

CareCentric and 
Medicines Management
An ICS proposal

SEAMLESS 
MEDICATION 
DATA FLOW

COMPLETE, 
REAL TIME ELECTRONIC 

PATIENT RECORD

The 
Solution

HOSPITAL CHEMOTHERAPY

HOMECARE

COMMUNITY 
NURSINGPRISON

COMMUNITY 
HOSPITAL

GPS

HOSPICE

MENTAL HEALTH

PATIENT’S 
CARE CENTRIC 
CARE RECORDHeading here 

• bullet point one 
• bullet point two
• bullet point three

Heading here 

• bullet point one 
• bullet point two
• bullet point three
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Visual language 
Graphics & imagery
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Application — Brochure

CareFlow
CD Manager

A Revolution in 
Controlled Drug
Management Simplify  

your  
workflows

05 CareFlow CD Manager           A Revolution in Controlled Drug Management

CareFlow CD Manager is a comprehensive controlled drug management 
platform. It is designed for use by NHS and Healthcare staff throughout 
all areas within hospitals where controlled drugs are stored, including 
pharmacy, wards and theatres. The platform provides hospitals with  
a completely paperless solution for their controlled drug processes.  
Standard third-party interfaces are also available.

What is 
CareFlow CD Manager?

GOVERNANCE

Through improved 
visibility, alerting, 
monitoring and  

reporting, facilitating  
the reduction of 

controlled drug diversion 
and misappropriation.

COMPLIANCE

Through the 
enforcement of 

precise and consistent 
procedures to  

ensure regulatory 
obligations 

are met.

EFFICIENCY

Through streamlining 
and automation of 

administrative tasks.

ACCURACY

Through seamless 
integration with 
existing systems.

CD MANAGER FEATURES:

04CareFlowMM.com
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Application — Brochure

Simplify 
your 
workfl ows

07 CareFlow CD Manager           A Revolution in Controlled Drug Management

CareFlow CD Manager is a comprehensive controlled drug management 
platform. It is designed for use by NHS and Healthcare staff throughout 
all areas within hospitals where controlled drugs are stored, including 
pharmacy, wards and theatres. The platform provides hospitals with  
a completely paperless solution for their controlled drug processes.  
Standard third-party interfaces are also available.

What is 
CareFlow CD Manager?

GOVERNANCE

Through improved 
visibility, alerting, 
monitoring and  

reporting, facilitating  
the reduction of 

controlled drug diversion 
and misappropriation.

COMPLIANCE

Through the 
enforcement of 

precise and consistent 
procedures to  

ensure regulatory 
obligations 

are met.

EFFICIENCY

Through streamlining 
and automation of 

administrative tasks.

ACCURACY

Through seamless 
integration with 
existing systems.

CD MANAGER FEATURES:

06CareFlowMM.com

WellSky CD Manager is compliant 
with controlled drug regulations 
and provides a number of 
intelligent functions to assist  
with medication governance, 
improving controlled drug 
safety and reducing medication 
discrepancies, misappropriation  
or fraud.

WellSky CD Manager provides 
an extensive range of functions 
and integrations that significantly 
streamline and automate 
medication related administrative 
tasks. WellSky CD Manager links 
register locations in real-time, 
eliminating the need for double 
entry and significantly reducing 
the potential for errors.

Minimise the risk 
of drug diversion

Reduce  
operational costs
REGISTER ACCURACY &  
OPERATIONAL EFFICIENCIES

 Integration with existing 
pharmacy dispense and  
inventory systems

Role and location-based security 
helps reduce the occurrence  
of fraudulent activity  

 Integrated stock distribution 
between pharmacy, wards and 
theatres helps reduce errors and 
maintain accuracy hospital-wide

Granular reporting and real-
time alerting support improved 
investigative processes

 Customisable workflows 
facilitate compliance with 
regulatory requirement systems

 Customisable workflows 
facilitate compliance with 
regulatory requirementsystems

SYSTEM CAPABILITIES INCLUDE: SYSTEM CAPABILITIES INCLUDE:

ACCURACY & 
OPERATIONAL EFFICIENCIES

09 CareFlow CD Manager           A Revolution in Controlled Drug Management
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Application — Brochure

WellSky CD Manager is 
confi gurable to work within 
all hospital environments. 
This includes various technical 
architecture confi gurations 
and integration with many 
existing systems.

WellSky is committed to 
providing outstanding training 
and customer support. Our 
team has the knowledge and 
expertise to train and support 
all users of the system.

TECHNICAL OVERVIEW:

  Integrated into WellSky Medicines 
Management

  Standard interfaces for 3rd party 
EPMA / EPR and Pharmacy solutions

  On-premise, hybrid-cloud or full cloud 
hosting options

  Offl  ine capability in case of system 
outages

  Optimised for Windows PC’s and 
tablets

  Supports Citrix environments

Adaptable to 
all hospital environments

Enterprise Ready 
& Fully Integrated

Comprehensive Training 
& Full  Customer Support

TRAINING & SUPPORT

WellSky off ers both on-site and 
remote training. Training material 
and documentation is provided

   

CareFlow CD Manager           A Revolution in Controlled Drug Management11 12CareFlowMM.com

Advanced Functionality meets 
Intuitive Design. WellSky CD 
Manager’s comprehensive 
functionality covers all controlled 
drug related activity within a 
paperless solution whilst being 
fast to learn and easy to use. 
Design collaboration with NHS 
professionals has produced a 
thoroughly considered user interface 
that provides Healthcare staff  
with an exceptional experience.

A MODULAR 
SOLUTION

Fast to learn
easy to use

Management of patients own 
drug stock and ward stock 
drugs in the same location

Manufacturing and Destruction 
workfl ows included with 
Pharmacy registers

In-built reporting 
functionality

Integrated with Imprivata 
Confi rm ID

SYSTEM CAPABILITIES INCLUDE:

CareFlowMM.com 10
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Application — Brochure

WellSky CD Manager is compliant 
with controlled drug regulations 
and provides a number of 
intelligent functions to assist  
with medication governance, 
improving controlled drug 
safety and reducing medication 
discrepancies, misappropriation  
or fraud.

WellSky CD Manager provides 
an extensive range of functions 
and integrations that significantly 
streamline and automate 
medication related administrative 
tasks. WellSky CD Manager links 
register locations in real-time, 
eliminating the need for double 
entry and significantly reducing 
the potential for errors.

Minimise the risk 
of drug diversion

Reduce  
operational costs
REGISTER ACCURACY &  
OPERATIONAL EFFICIENCIES

 Integration with existing 
pharmacy dispense and  
inventory systems

Role and location-based security 
helps reduce the occurrence  
of fraudulent activity  

 Integrated stock distribution 
between pharmacy, wards and 
theatres helps reduce errors and 
maintain accuracy hospital-wide

Granular reporting and real-
time alerting support improved 
investigative processes

 Customisable workflows 
facilitate compliance with 
regulatory requirement systems

 Customisable workflows 
facilitate compliance with 
regulatory requirementsystems

SYSTEM CAPABILITIES INCLUDE: SYSTEM CAPABILITIES INCLUDE:

ACCURACY & 
OPERATIONAL EFFICIENCIES

09 CareFlow CD Manager           A Revolution in Controlled Drug Management

Advanced Functionality meets 
Intuitive Design. WellSky CD 
Manager’s comprehensive 
functionality covers all controlled 
drug related activity within a 
paperless solution whilst being 
fast to learn and easy to use. 
Design collaboration with NHS 
professionals has produced a 
thoroughly considered user interface 
that provides Healthcare staff  
with an exceptional experience.

A MODULAR 
SOLUTION

Fast to learn
easy to use

Management of patients own 
drug stock and ward stock 
drugs in the same location

Manufacturing and Destruction 
workfl ows included with 
Pharmacy registers

In-built reporting 
functionality

Integrated with Imprivata 
Confi rm ID

SYSTEM CAPABILITIES INCLUDE:

CareFlowMM.com 10
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Any questions? 
   
Please get in touch: 
Contact Name  /  Job Title to go here
 
Tel: 01234 567890  
Email: Contact@CareFlowMM.com
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Nurses

CCGs

15

SO WHO SHOULD
BE INVOLVED
DESIGNING THE
IDEAL CARE
PATHWAY?
NHS England say that CGs 
are expected to coordinate 
this development process, 
ensuring Health and Well-
being Boards are engaged, 
as well as acute, community, 
mental health and local 
authorities. 

Healthcare has many key 
decision makers across 
many different locations  
– it’s important to consult 
with all stakeholders when 
developing your care 
pathway programme. 

To facilitate adoption and 
collaborative working, it’s 
really important that you 
consider the right governance 
process for your area.  

GP

PATIENTS

We recommend that you 
prepare draft care pathways, 
and that you invite 
stakeholders from across 
your health economy to 
review and provide feedback. 

For example, your local 
provider services, trust, 
and community care 
services will be able to 
provide feedback and 
information on what happens 
in those care settings.

If it’s not possible to consult 
with all, then start with those 
that are engaged and take  
it from there.

CCGS

MULTI- 
DISCIPLINARY

TEAMS

PRACTICE 
MANAGERS

PHARMACISTS

NURSES

CLINICIANS

Hearst Health aims to help guide important care 

moments by delivering vital information into the hands of 

everyone who touches a patient’s health journey.

Drive has worked with Hearst Health and its sub-brands 

such as First Databank, Map of Medicine, Zynx and 

MCG, as well as their product branding and service 

lines, for over 10 years. Each with their own speciality and 

identity, these brands are predominantly focussed on 

providing drug and medical device databases and data 

delivery systems to improve patient pathways and inform 

healthcare professionals in making decisions. 

 

Drive has provided all manner of creative design support 

– from branding and print design, to exhibition design, 

ebooks, social campaigns, data sheets, whitepapers, 

and even animations.

Delivering design 
for multiple 
healthcare 
brands.

H E ARST  H E ALTH

PRINT | DIGITAL | INFOGRAPHICS  
BRAND | ANIMATION



WATCH
ANIMATION

https://www.drivecreativestudio.co.uk/exhibition-video-animations/


The Peninsula Pathology Network and Peninsula Imaging 

Network are two NHS networks created to transform 

pathology and imaging services for patients across the 

South West. Each comprising 4 Acute Trusts over 5 sites 

across the South West, both networks address the variation 

in the way pathology and imaging services are delivered 

in the region, benefitting patients by improving delivery.

The networks required identities to unite all South 

West localised labs, with consistent and professional 

applications to represent the networks as a whole. The 

ambition was to raise the networks’ profiles internally 

and externally in an effort to impact their ability to recruit 

and retain staff, and also to highlight the important 

work of the networks to other health service teams.

Working within NHS guidelines, Drive established 

unique graphic schemes alongside suites of assets 

and imagery. The Peninsula Pathology Network 

identity focused on the location of its trusts, while the 

Peninsula Imaging Network identity took inspiration 

from the wide range of medical imaging techniques 

available to patients. These were applied across all 

presentational and marketing touch-points, animated 

in videos and implemented on social media.

Defining two NHS 
health networks.

BRAND | PRESENTATIONS 
SOCIAL

Uniting expertise,
improving diagnosis

PE N I N SU L A PATH O LOGY 
AN D I MAG I N G N E T WO R KS





Visual
identity

Uniting expertise,
improving diagnosis

NHS Logo (Network)

The Peninsula Pathology 
Network follows the NHS 
logo brand guidelines and 
should not be altered.

It has variations for use in 
different scenarios both for 
on-screen use (RGB) and 
print use (CMYK). Mono 
printing and Pantone® 
versions are also available.

This logo and individual Trust 
logos may only be used on 
white, a 15% tint of NHS 
Blue and Pale Grey, or a pale 
and uncluttered image.

NHS logos have left aligned 
and right aligned variations 
for positioning on the left 
and right respectively.

RIGHT ALIGNED
VARIATION

MASTER NHS NETWORK LOGO

NHS Logo (Network)

A reversed version of the 
logo is available for use on 
NHS Blue. Please refer to 
NHS guidelines for use:

https://www.england.nhs.uk/
nhsidentity/identity-guideline
s/nhs-logo/ 

RIGHT ALIGNED
VARIATION

MASTER NHS NETWORK LOGO (REVERSED)

NHS Logo (Trusts)

The Peninsula Pathology 
Network consists of 4 NHS 
Trusts in 5 locations within 
the South West. Each of the 
Trusts has its own logo for 
use on its respective 
materials.

When used in design 
materials, there should never 
be more than one NHS logo 
on a page.

NHS Logo (Trusts)

The 4 NHS Trust locations 
are also available for use on 
the NHS Blue background 
colour.

Please refer to NHS guides 
for usage rules:
https://www.england.nhs.uk/
nhsidentity/identity-guideline
s/nhs-logo/

Network

TRUST LOCATIONS
• Barnstaple

• Cornwall

• Exeter

• Plymouth

• Torbay

The Peninsula Pathology 
Network has its own visual 
identity, which augments 
and coordinates with NHS 
branding.

This identity consists of a 
symbol and strapline for the 
network, as well as graphical 
elements and colourways 
derived from the NHS 
palette.

This complimentary graphic 
scheme have a variety of 
components, shown over 
the following pages.

Uniting expertise, 
improving diagnosis

Uniting expertise, 
improving diagnosis

Uniting expertise,
improving diagnosis

Uniting expertise,
improving diagnosis

Network identity 

STAR AND STRAPLINE 

Derived from the geographical 
locations of the Pathology 
Trusts, and using NHS colours, 
the star is the symbol of the 
Peninsula Pathology Network.

Its primary use is alongside the 
strapline ‘Uniting expertise, 
improving diagnosis’. However 
the star, and the text (available 
as a separate files), can be used 
independently.

The star and text should not be 
recoloured, skewed, rotated, 
distorted or altered in any way.

EXCLUSION ZONE

Please allow ample space 
around the network star and 
strapline logo to avoid other 
logos from encroaching on 
them. The recommended zone 
is the height of the strapline, 
positioned from the cap height 
and baseline of the text, and 
the far horizontal edges.

MASTER NETWORK LOGO
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Uniting expertise,
improving diagnosis

Uniting expertise,
improving diagnosis

Uniting expertise,
improving diagnosis

Uniting expertise,
improving diagnosis

Uniting expertise,
improving diagnosis

Network identity 

VARIATIONS

The star and strapline that 
comprise the network 
identity are available in RGB 
and CMYK variations for use 
on light and dark 
backgrounds.

MASTER NETWORK LOGO (FOR WHITE) MASTER NETWORK LOGO (FOR USE ON BLUE)

NETWORK LOGO FOR HIGH CONTRAST ON WHITE

NETWORK LOGO FOR MONO PRINTING

NETWORK LOGO FOR HIGH CONTRAST ON BLUE

Network identity 

STAR SYMBOL

The star symbol can be used 
independently and is ideal 
for forming interesting 
backgrounds, compositions 
with images, and as tinted 
watermarks or decorative 
branding in reports and 
presentations. 

Mono print versions 
are also available.

FOR USE ON
NHS BLUE

WHITE VERSION
WITH TINTS

SOLID WHITE

OUTLINE

Network identity 

STAR SYMBOL

The star also has an outlined 
variant for creating 
interesting layouts and page 
architecture. This is available 
in grey and white versions 
and in two sizes.

The larger size has a thinner 
outline stroke and is better 
suited for abstract cropping. 

PENINSULA PATHOLOGY NETWORK

Royal Devon University Healthcare NHS Foundation Trust
University Hospitals Plymouth NHS Trust
Royal Cornwall Hospitals NHS Trust
Torbay and South Devon NHS Foundation Trust

Trust list

NHS guidelines state:

‘There should never be more 
than one NHS logo on a 
page. 

Multiple NHS logos dilute 
the strength and impact of 
the NHS Identity. Therefore, 
if a number of NHS 
organisations are working in 
partnership, a single NHS 
logo should be used and the 
names of the NHS 
organisations listed in text.

These should be positioned 
outside the NHS logo 
exclusion area, preferably at 
the bottom of the page.’

Although these can be typed 
into various presentation 
materials, a version has been 
created so it can be 
represented in the same 
manner each time, and 
retain the Frutiger font when 
in Power Point and Word 
documents.

TRUST LIST

TRUST LIST
(REVERSED)

PENINSULA PATHOLOGY NETWORK

Royal Devon University Healthcare NHS Foundation Trust
University Hospitals Plymouth NHS Trust
Royal Cornwall Hospitals NHS Trust
Torbay and South Devon NHS Foundation Trust

PENINSULA PATHOLOGY NETWORK

Royal Devon University Healthcare NHS Foundation Trust
University Hospitals Plymouth NHS Trust
Royal Cornwall Hospitals NHS Trust
Torbay and South Devon NHS Foundation Trust

Trust list

TRUST LIST

TRUST LIST
(REVERSED)

PENINSULA PATHOLOGY NETWORK

Royal Devon University Healthcare NHS Foundation Trust
University Hospitals Plymouth NHS Trust
Royal Cornwall Hospitals NHS Trust
Torbay and South Devon NHS Foundation Trust

NHS
BLUE

NHS – PPN 
GRADIENT 2

NHS – PPN 
GRADIENT 3

NHS – PPN 
GRADIENT 4

NHS
LIGHT BLUE

NHS
AQUA BLUE

Colour

Core colours

Supporting colours

NHS
LIGHT GREEN

NHS
YELLOW TRUST LOCATIONSNHS

BLACK
NHS

DARK GREY
NHS

MID GREY
NHS

PALE GREY WHITE

PANTONE: 300

CMYK: 99/50/0/0

RGB: 0/94/184

#005EB8

PANTONE: 298

CMYK: 67/2/0/0

RGB: 65/182/230

#41B6E6

NHS
DARK BLUE

NHS – PPN 
GRADIENT 1

PANTONE: 287

CMYK: 100/75/2/18

RGB: 0/48/135

#003087

PANTONE: 312

CMYK: 88/0/11/0

RGB: 0/169/206

#00A9CE

PANTONE: 368

CMYK: 65/0/100/0

RGB: 120/190/32

#78BE20

PANTONE: PMS YELLOW

CMYK: 0/0/100/0

RGB: 250/225/0

#FAE100

NHS
AQUA GREEN

NHS AQUA GREEN

PANTONE: 3272

CMYK: 94/0/48/0

RGB: 0/164/153

#00A499

PANTONE: BLACK 6

CMYK: 100K

RGB: 35/31/32

#231F20

PANTONE: 7545

CMYK: 58/32/18/54

RGB: 66/85/99

#425563

PANTONE: 7544

CMYK: 35/14/11/34

RGB: 118/134/146

#768692

PANTONE: 7541

CMYK: 7/1/3/2

RGB: 232/237/238

#E8EDEE

CMYK: 0/0/0/0

RGB: 255/255/255

#FFFFFF

NHS
BRIGHT BLUE

NHS BRIGHT BLUE
PANTONE: 285

CMYK: 90/48/0/0
RGB: 0/114/206

#0072CE

Gradients

Gradients can be derived 
from the points between
the core colour palette 
values.

Yellow does not appear
in gradients. 

The ‘full gradient’ can be 
used across the header or 
footer of presentations and 
materials.

FULL GRADIENT

Typography

Aa
Aa
Aa

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890?\{}()*&^%$£@!

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890?\{}()*&^%$£@!

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890?\{}()*&^%$£@!

The core NHS font is Frutiger 
and the secondary font is 
Arial. These fonts should be 
used for all NHS 
communications. No other 
fonts should be used.

Typically, Frutiger Bold is 
used for the main titles and 
highlights. Frutiger Roman is 
used for the body copy and 
lists. Frutiger Light is used as 
a lead into lists or features.

Predominant use of colour 
should be in NHS Black and 
NHS Blue. Mid Grey is also 
used for some body text.

Typefaces should follow NHS 
guidelines – please refer to 
NHS brand guides for use:

https://www.england.nhs.uk/
nhsidentity/identity-guideline
s/fonts/

Frutiger 65 Bold:
Titles and text that
needs attention

Frutiger 55 Roman:
Body copy

Frutiger 45 Light:
Very large titling and 
over-sized intro copy

Frutiger
Typography

Arial
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890?\{}()*&^%$£@!

Arial bold:
Highlights
and strapline

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890?\{}()*&^%$£@!

Arial regular: 
Main titles and 
body copy.

FALL-BACK FONTS
Arial is used when Frutiger 
is not available. Due to its 
availability, Arial will 
generally be used for 
internally produced 
documents like letters, 
reports and PowerPoint 
presentations.

Typefaces should follow 
NHS guidelines – please 
refer NHS brand guides for 
use:

https://www.england.nhs.u
k/nhsidentity/identity-guide
lines/fonts/ Aa

Aa

Graphic elements

REGIONAL MAP

To accompany presentations, 
headers and footers, a 
regional map has been 
created with positional 
circles for Trusts.

Two variations exist: a 
gradient underline and 
a grey tint underline.

Two styles of location arrow 
pointers have been created 
for graphic layouts and 
positioning on maps. These 
can be used to create 
Trust-specific breaker slides 
in presentations and more.

Versions of maps with arrow 
pointers positioned are 
available.

POINTERS FRONT

POINTERS ANGLE

LOCATION ARROWS

PLAIN GRADIENT

PLAIN POINTERS FRONTPLAIN

LOZENGES

Derived from the 
characteristics of the 
network star symbol, these 
elements are used to provide 
some additional graphic 
interest and form 
compositions with imagery.

Imagery can also be cropped 
within these shapes.

Designers may alter the 
position of the colours 
within the gradient for 
added interest and / or
visual balance.

Graphic elements Imagery

Imagery should be bespoke 
where possible, and should 
be research and 
lab-focussed.

Any stock imagery should be 
UK-centric and follow 
correct contamination 
protocols (fully covered arms 
etc) with diversity in the 
individuals shown.

Where possible the image 
library should cover all 
aspects of pathology – 
biochemistry, haematology, 
microbiology, cellular 
pathology etc.

Imagery

Imagery can be used within 
lozenge shapes, derived 
from the features of the 
network identity star.

It can also be used cropped 
into boxes.

Uniting expertise,
improving diagnosis

Examples

Examples
POWER POINT PAGES

Examples
WORD / EMAIL / VIDEO CONFERENCE

Examples
SOCIAL HEADERS

SOCIAL ICONS

Examples
BRAND WITHIN VIDEO

For further general usage please refer to: 
https://www.england.nhs.uk/nhsidentity/identity-guidelines/

Identity formulated by
www.drivecreativestudio.co.uk   |   hello@drivecreativestudio.co.uk

Uniting expertise,
improving diagnosis





The Insight CoLab aims to create an involved experience 

for members to participate in research projects for the 

brands and issues they care about. As the name suggests, 

this is a collaboration of people and business, as well as an 

environment to have your voice heard and derive insights – 

an ideas laboratory. The model invites organisational brand 

partners to recruit verified people to the platform and offer 

true feedback to improve experiences for everyone.

Drive undertook a ‘fast-track’ branding exercise take the 

Insight CoLab to market, which involved naming, logo and 

identity work, messaging / positioning and imagery. The 

core identity uses an abstract barchart to represent ideas 

as a survey rating, while typography, icons, imagery and 

colour provide a warm and modern welcoming appeal 

based around discourse and opinions.

Brand design
& messaging 
for an ideas 
collaborative. 

TH E  I N S IG HT  CO L AB

BRAND ID DEVELOPMENT 
ICONS | NAMING & MESSAGING

GRAPHIC ELEMENTS– EXAMPLE



GRAPHIC ELEMENTS– EXAMPLELOGO

LOGO BLACK + REVERSE

COLOUR PALETTE RGB

  #1FEA90

  #FCC40D

  #A587E0

  #FF710A

  #013A32

  #F1B036

  #150749

  #D84821

  #A4FFD1

  #F5F780

  #CFC0FF

  #FFC9A4   #FFE7D7

  #E8E3FC

  #FFFFC0

  #D6FCE8

Aa
DM Sans Bold

Body copy 

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

(@£€$%^&?#,/?”.!;:*) 1234567890

Aa
DM Sans Medium

Body copy

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

(@£€$%^&?#,/?”.!;:*) 1234567890

Aa
DM Sans Regular

Body copy

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

(@£€$%^&?#,/?”.!;:*) 1234567890

Available from Google Fonts
fonts.google.com

Aa
DM Serif Regular

Headings / Feature text

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

(@£€$%^&?#,/?”.! ; :*)  1234567890

Aa
DM Serif Text Italic

Headings / Quotes

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

(@£€$%^&?#,/?”.! ; :*)  1234567890

TYPOGRAPHY – FONTS

Be heard.

Make a real 
difference.

The Insight CoLab is a collaboration 

of Australian organisations who truly 

care about improving the experiences 

of their customers.

DM SANS  BOLD

DM SERIF MEDIUM

DM SANS  REGULAR

DM SERIF REGULAR

DM SERIF ITALIC

To do this properly, they need your insight 
about personal experiences, product and 
service ideas, and decisions that need to 
be made.

By joining and collaborating with us, you 
will be shaping the future of the things 
that are most important to you.   

TYPOGRAPHY – USAGE EXAMPLE

GRAPHIC ELEMENTS– COLLABORATION / COMMUNICATION / DIRECTION / SOLUTIONS

GRAPHIC ELEMENTS– COLLABORATION / COMMUNICATION / DIRECTION / SOLUTIONS

GRAPHIC ELEMENTS– EXAMPLE



Brand narrative 
for international 
manufacturer of 
propellers

M IC H IG AN MAR I N E

BRAND | WEBSITE | PRINT
EXHIBITION | PHOTO & VIDEO

Devon-based Michigan Marine Propulsion International have 

a history of over 100 years of designing, manufacturing and 

repairing propellers, sterngear systems and components for 

leisure and commercial marine vessels.

After a rebrand from their parent company’s identity some 

years prior, MMPI required a new website that more clearly 

defined their audience segments, quality and breadth 

of service, and reinforced a stronger brand narrative 

throughout. We worked with MMPI on all these aspects, 

producing a brochure website that guides users through to 

a new bespoke online shop (in development). A video and 

photography shoot produced rich media content to bolster 

the proposition to the audience.

Drive has also produced printed materials with bespoke 

product photograhy – brochures and data sheets, as well as 

exhibition stands, signage, van livery and more. 

SEE WEBSITE    WATCH VIDEO

PL AY  B R AN D V I D EO

http://www.mmp-i.com
https://vimeo.com/731732145


M IC H IG AN MAR I N E







Michigan Standard Series propellers are widely regarded as the industry 
benchmark. MMPI has the expansive propeller design and analysis capabilities 
necessary to increase speed, minimize vibration and give a smooth ride. 
Our aim is to supply vessel owners with propellers that meet or exceed the 
expectations and objectives of both the designer and boat builder.

DATA SHEET  //  STANDARD SERIES PROPELLERS

Standard Series Propellers.indd   1 15/08/2012   21:46

MICHIGAN  
THE ULTIMATE IN 
STERNGEAR SYSTEMS 

At Michigan we prepare and submit plans, manufacture 

and arrange survey of equipment all to the approval 

of major classification societies.  

For the ease of shaft alignment and bearing 

service we can design arrangements utilizing the 

chockfast method. 

Propellers and couplings can be machined for hydraulic 

fitting to the propeller shaft assembly.  

With an extensive portfolio of world class products our 

goal is not only to supply the definitive in propeller 

and sterngear design but also to assist customers 

in reducing sterngear system installation costs and 

ultimately vessel build time.

THE COMPONENTS

Michigan propeller shafts are produced in Duplex 

Stainless Steel material that delivers enhanced 

corrosion resistance, increased mechanical properties 

and greater strength when compared to traditional 

Stainless Steel shafts. These features combine to 

allow the design of smaller diameters and the added 

benefit of cost and weight reduction, the latter being 

particularly significant for high performance craft.

Complete custom built schemes include;

• Shaft brakes
• Muff couplings
• Bobbin shafts and flanges
• Hydraulic mounting kits
• Bulkhead seals
• Sacrificial anode schemes
• Nozzle rings
• Rudder stocks and flap rudders 

• Hydraulic steering
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WHY FIT OR INSTALL 
MICHIGAN COMMERCIAL 
STERNGEAR?
  

w   More than 100 years of marine 

propulsion manufacturing.

w   A diverse range of propulsion 

components and solutions.

w   World class support from our in-house 

Naval Architect team.

w   Advanced evaluation and 

analysis software.

w   Global locations throughout the 

Americas, Europe and the Middle East.

w   Standard off the shelf accessories 

or tailored bespoke systems.

w   On-site installation and shaft 

alignment by our own engineers.

w   In house plans preparation and 

submission to classification societies.

w   Built to the rules of all major 

Naval registers.

w   The very latest technology 

and materials.

w   All components 100% checked and 

assembled prior to shipment.

MICHIGAN WHEEL WAS ESTABLISHED 

OVER 100 YEARS AGO – THE BUSINESS 

WAS BUILT ON A FUNDAMENTAL 

PRINCIPLE OF ENGINEERING 

EXCELLENCE AND EXPERTISE.

TODAY WE CONTINUE TO FOCUS ON THESE 

VALUES AND SUPPORTED BY OUTSTANDING 

DESIGN TECHNIQUES AND A DIVERSE 

PRODUCT RANGE, WE OFFER A PROPELLER 

AND PROPULSION SERVICE THAT IS 

GLOBALLY UNRIVALLED.
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EUROPE - Michigan Marine Propulsion 
Unit C1 (B), Pottery Road 

Kingsteignton, Newton Abbot 

Devon, England TQ12 3BN 

Phone: + 44 1626 351723 

Fax: + 44 1626 351724 

E-mail: info@mmp-i.com 

www.mmp-i.com

MIddlE EasT - Michigan Marine Propulsion 
P.O Box 54805, Show Room 7 

DY-1, Al Jadaf Ship Docking Yard 

Dubai, United Arab Emirates.  

Phone: + 971 4 3243867 

Fax: + 971 4 3243868 

E-mail: info@mmp-i.com 

www.mmp-i.com

Usa - Michigan Wheel Marine 
1501 Buchanan Ave SW 

Grand Rapids, 

MI 49507, USA 

Phone: + 1 616 452-6941 

Fax: + 1 616 247-0227 

E-mail: info@miwheel.com 

www.miwheel.com

Commercial Sterngear.indd   2 15/08/2012   21:41

Michigan’s ERCEM, GV & LIP series provide solutions for every propeller 
shaft sealing problem. Our seals are suitable for military, commercial 
and recreational applications and can be used with equivalent reliability 
as a rudder stock shaft seal.

DATA SHEET  //  MICHIGAN SHAFT SEALS

Shaft Seals.indd   1 06/08/2014   17:39

Our advanced ‘State of the Art’ propeller designs are truly custom and application 
specific. The variable pitch, chord, camber, rake and skew distributions are 
modelled to deliver maximum performance, minimal noise and vibration and 
to manage the elimination of cavitation induced damage.

DATA SHEET  //  CUSTOM SERIES PROPELLERS

Custom Series Propellers-2.indd   1 15/08/2012   21:52



HepcoMotion is a world-leading manufacturer of innovative 

linear motion systems and automation components with 

applications for production-line systems across packaging, 

food, electronic, automotive, aviation industries and more.

Drive reviewed the company website from an industry 

perspective to organise better the volume of content. 

While applying the visual identity with more contemporary 

flair, we also repositioned the site content to place a 

greater emphasis on the company’s history and bespoke 

proprietary technology solutions. 

The website redesign and build placed special emphasis on 

 user journey mapping and the organisation of products and 

technical data, with spacious page designs containing video 

content and design breakdowns to instil a deeper brand 

narrative of history and industry expertise.

Comprehensive photo retouch work and illustrated diagrams 

were produced, which were also repurposed for exhibition 

stand designs and printed materials.

H E PCO M OT IO N

WEBSITE DESIGN | PRINT

A website for 
industry leaders 
in automation 
systems 



H E PCO M OT IO N



Fresh brand and 
site for offshore 
green energy 
consultancy

O R ECA

ORECA provides vital management and services during 

the construction of wind turbine and other green 

energy offshore projects. The company’s ultimate goal 

is to ensure that all client objectives are met with both 

technical excellence and the very best value.

To establish its brand, ORECA required a short visual 

identity exercise to develop a logo and supporting design 

elements. Taking inspiration from a wind turbine propeller, 

Drive created a simplified graphic representation as the 

brand logo, reflecting this across all collateral with muted 

graphic shapes and suggestions.

To enhance the maritime engineering feel, a fresh blue-

and-white palette with industrial typography were applied 

in clear, technical layouts across various touch-points – a 

website, office stationery and promotional items. These 

were accompanied by clean photography of green 

energy offshore projects and related iconography.

BRAND | WEBSITE

drivecreativestudio.co.uk



Design and 
marketing support 
for an expanding 
innovative product

PAC KE XE

WEBSITE | PRINT | PHOTO & VIDEO

Packexe are innovators of quality carpet, hardfloor, glass and 

interior surface self-adhesive protection film for home DIY, the 

building industry and more. By rapidly innovating products 

and expanding their industry audience – from auto breakers 

and glaziers to infection control in healthcare and glass 

management in emergency and rescue services – Packexe 

needed help reviewing their sector propositions, clarifying 

the benefits of their products across new marketing activities, 

and a strategic redesign and build of their website and shop.

Drive carefully delineated the products and their offering 

to different markets, as well as creating new product 

photography, case-study hero images, and videos to explain 

its use. Real-world tried-and-tested examples became a 

central focus of new website design with content organised 

by products and industry for ease of navigation. Furthermore 

we clarified and reorganised what was a previously disjointed 

e-commerce experience to make this seamless. Drive also 

produced marketing collateral and short product videos for 

social channels. SEE WEBSITE 

https://packexe.co.uk/


Integrity & 
honesty are 
core to Drive’s 
creative ethos.

Our beautiful and impactful 
work has won prestigious 
design awards and been 
featured in world-leading 
publications – and we have 
a broad portfolio packed 
full of creative examples 
to prove it. Our clients’ 
success is our success.

NOTABLE RECOGNITION



Some 
happy 
clients. 



SAY  H E LLO
G O  O N . . .

CONTACT
PHONE: 01392 691900
EMAIL: hello@drivecreativestudio.co.uk
URL: www.drivecreativestudio.co.uk
TWITTER: @drivestudio
FACEBOOK:  fb.com/drivecreativestudio

mailto:freya%40drivecreativestudio.co.uk?subject=
https://www.drivecreativestudio.co.uk/project/argentex-brand-development-and-print/
http://www.drivecreativestudio.co.uk
https://twitter.com/drivestudio
https://www.drivecreativestudio.co.uk/project/twool-packaging/



